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INSTRUCTIONS

Choose ONE media product and its audience.

Write an essay discussing the relationship between your chosen media product and its audience, by
responding to ONE of the statements or quotations below.

In your discussion:

. describe ONE aspect of the relationship

. explain how amhy this aspect connects the media product and its audience
. examine a consequence of this relationship

. include supporting detail from media text(s) and/or evidence from other sources.

Use page 3 to write your chosen media product, its audience, your chosen statement or quotation
number, and to plan your essay.

Begin your essay on page 4.

STATEMENTS/QUOTATIONS (Choose ONE)

Thestatements and quotations below relate to some of the possible relationships between a media
/'/ product and its audience.

\
C/ The most successful media products create a relationship with their audience.

Discuss, in relation to a media product you have studied.

\Aience measurement is important for the success of a media product.

Discuss, in relation to a media product you have studied.

3. New media have changed the game.

Discuss the ways the Internet has changed the relationship between product and audience.

4. Appealing to media audiences is all e;"bout pushing the boundaries.

Discuss, in relation to a media product you have studied.

5. ‘The consumer rules.’

Discuss the importance of audience response for a media product you have studied.

6. ‘There’s a sucker born every minute.’

Discuss how media products shape audience response.
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Description of ONE aspect of the relationship:

U QS (@ MOM*\;&(\GM’) :
e e e T T = ﬂ

How and/or why this aspect connects your chosen media product and its/éﬁdience:

A consequence of the relationship bgtveen your chosen media product and its audience:
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The suggested maximum for your essay is 800 words (6—7 pages). The quality of your writing is UsE onLY
more important than the length of your essay.

Support your discussion with detail from media text(s) and/or evidence from other sources.
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Extra space if required.
Write the question number(s) if applicable.-
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Low Excellence exemplar for Media Studies 91248 2015 Total score | 7

Q

Grade score

Annotation

E7

Page 3: The candidate identifies a media product (TV3's Story) and its
target audience.

Page 4 (paragraphs 1 and 2): The candidate describes the media
product and its target audience.

Pages 4 and 5 (paragraph 3): The candidate addresses the statement
(#1) by describing the relationship between the media product and its
audience, supported by a number of specific examples from the media
product.

Pages 5 and 6 (paragraph 4): The candidate begins to explain how
the key presenters are important to the relationship with the audience.

Pages 6 and 7 (paragraph 5): The candidate discusses the
relationship of the media product with other media brands within the
MediaWorks company, and provides an in-depth understanding of the
relationship that exists between the media product and its audience.

Pages 7 and 8 (paragraph 6): The candidate describes the ratings of
the media product in comparison with TV One's Seven Sharp.

Pages 8-10 (paragraph 7): The candidate begins to examine the
effects of competition on the media product and the wider issues
surrounding the survival of current affairs programmes in New
Zealand.

Pages 10 and 11 (paragraphs 8 and 9): The candidate demonstrates
sufficient evidence of insight and understanding of the complexities of
the relationship, and supports their analysis with a relevant quote.

Overall, the candidate has addressed the statement (#1) by examining
the consequences and complexities of the relationship between the
media product and its local audience. There is evidence of insight
regarding the wider issues surrounding current affairs programmes
New Zealand, and their relationships with the audience.




