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Level 2 Media Studies, 2016
91248  Demonstrate understanding of the relationship 

between a media product and its audience

9.30 a.m. Tuesday 29 November 2016 
Credits: Three

Achievement Achievement with Merit Achievement with Excellence
Demonstrate understanding of the 
relationship between a media product 
and its audience.

Demonstrate in-depth understanding 
of the relationship between a media 
product and its audience.

Demonstrate critical understanding 
of the relationship between a media 
product and its audience.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the 
top of this page.

You should write an essay on ONE of the eight statements in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2 – 12 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.
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TOTAL
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3

No part of the candidate evidence in this exemplar material 
may be presented in an external assessment for the purpose 

of gaining credits towards an NCEA qualification.



INSTRUCTIONS

Choose ONE media product and its audience.

Write an essay discussing the relationship between your chosen media product and its audience, by 
responding to ONE of the statements below.

Use page 3 to identify your chosen media product, its audience, your chosen statement number, and 
to plan your essay.

Begin your essay on page 4.

STATEMENTS (Choose ONE)

The statements below relate to some of the possible relationships between a media product and its 
audience.

1.	 Knowing its audience is essential for a media producer.

2.	 Cultural factors play an important role in shaping audience response.

3.	 Content is the heart of the relationship between a media product and its audience.

4.	 Emotional engagement is an essential technique for a media producer to create a relationship with 
its audience.

5.	 Profit has the greatest influence on a media product.

6.	 The Internet has allowed the audience to have more control over their relationship with a media 
product.

7.	 Data shapes product.

8.	 Social media plays an important role in developing a relationship between a media product and its 
audience.
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A3
The student has provided a rote learned description 
of how the media producer identifies the National 
Geographic magazine audience and how this 
knowledge is used to create the relationship with the 
target audience.





The student just demonstrates understanding of the audience 
and the relationship through examples of how the producers 
use their knowledge of the audience in producing the magazine. 
For example, description of the use of the photo on the cover.
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Extra space if required.
Write the question number(s) if applicable.
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A4
The student demonstrates 
understanding of the 
relationship between the 
Listener magazine and its 
audience by providing a 
detailed description of the 
audience, producer and 
product and how the 
producer uses knowledge 
of the audience to create a 
realtionship with the 
Listener audience.
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