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Level 2 Media Studies 2023

91248 Demonstrate understanding of the relationship 

between a media product and its audience

Credits: Three

Achievement Achievement with Merit Achievement with Excellence

Demonstrate understanding of the 
relationship between a media product 
and its audience.

Demonstrate in-depth understanding 
of the relationship between a media 
product and its audience.

Demonstrate critical understanding 
of the relationship between a media 
product and its audience.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the 
top of this page.

You should write an essay on ONE of the four statements in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2–10 in the correct order and that none of these pages is blank.

Do not write in any cross-hatched area (O NOT WRITE IN THI

DO NOT WRITE IN
). This area will be cut off when the booklet is marked.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.

SUPERVISOR’S USE ONLY

Draw a cross through the box ( )  
if you have NOT written in this booklet

+

No part of the candidate’s evidence in this exemplar material 
may be presented in an external assessment for the purpose 

of gaining an NZQA qualification or award.
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Achievement 

Subject:  Media Studies 

Standard:  91248 

Total score: 04 

Q 
Grade 
score Marker commentary 

1 (3) A4 The candidate provided a detailed description of the relationship 
between Stranger Things and its audience, in response to 
statement 3: “Marketing is the most essential ingredient for the 
success of a media product”. The response to the statement was 
tenuous at times, particularly in the paragraph on intertextuality. It 
was not clearly established how this design feature of the text 
constituted “marketing”, and therefore this paragraph came across 
as rote-learned material, with only a limited connection to the 
chosen statement. 

The material in the rest of the essay was more relevant. 
Descriptions were detailed, coming close to the depth of 
explanation required to gain a Merit grade, but there was not 
enough in-depth unpacking of how and why social media and 
other marketing strategies were used to create a relationship. To 
gain Merit, more effort could have been made to select and link 
material more closely to the chosen statement, with media theory 
used to explain how and why the marketing strategies helped to 
secure a relationship with the audience. 

 


